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Identifying	Influencers	in	Agricultural	
Health	and	Safety	Twitter	Conversations



Theoretical	questions	for	the	Outreach	
Core:
• How	can	we	determine	what	media	to	use	to	
reach	our	intended	audiences?	
• How	can	we	frame	messages	in	a	meaningful	
way	for	our	audiences?	
• How	will	our	intended	audiences	understand	
and	perceive	the	messages	we	create	for	them?	



How	can	we	determine	what	media	to	use	to	
reach	our	intended	audiences?	
• Specifically,	uses	and	gratifications	is	an	audience-
centered	perspective	that	assumes	
• (a)	media	behavior	is	purposive,	goal-directed	and	motivated,	
• (b)	people	select	media	content	to	satisfy	their	needs	or	
desires,	
• (c)	social	and	psychological	dispositions	mediate	that	behavior,	
and	
• (d)	the	media	compete	with	other	forms	of	communication—
or	functional	alternatives—such	as	interpersonal	interaction	
for	selection,	attention	and	use.	(Rubin	et	al.,	2003,	p.	129).



Television	gratifications	(McQuail,	1983)	
• Information	
• Personal	identity	
• Integration	and	social	interaction	
• Entertainment	



Where	do	farmers	look	for	information?	

• Non-media	sources	(Allen	et	al.,	2014)	
• “Influencers	who	visit	the	farm”	(Wilmes &	Swenson,	2019)
• Newspapers	and	magazines	(Chiu,	Cheyney,	Ramirez,	&	Gerr,	
2015)	

• Agricultural	media	(Wilmes &	Swenson,	2019;	Evans	&	
Heiberger,	2015)	

• Videos	for	training/advice	(Wilmes &	Swenson,	2019)



How	can	we	frame	messages	in	a	
meaningful	way	for	our	audiences?	
• The	exact	same	information	presented	in	different	
ways	can	impact	audiences'	choices	and	
evaluations.

• Media	frames

• Individual	frames



Framing process (Scheufele, 1999)



How	will	our	intended	audiences	understand	and	
perceive	the	messages	we	create	for	them?	



How	will	our	intended	audiences	understand	and	
perceive	the	messages	we	create	for	them?	
• Social	norms	(DeJong	&	Smith, 2013)
• Diffusion	of	innovations	(Rogers,	1962)
• Theory	of	Planned	Behavior	(Ajzen,	1985)
• Extended	Parallel	Process	Model	(Morgan	et	al,	
2002)	
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